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DO I THINK LIKE A SOCIAL MARKETER? 


Purpose
The purpose of this tool is to help you assess the degree to which you are embracing social marketing theory and whether you put this into practice. 

The process of asking yourself and others these questions will help you:
· To see if you already have a social marketing mindset/philosophy and how much you put into practice
· To identify areas you don’t regularly think about or do
· Remind yourself of the key aspects of social marketing and things to focus on

How to use or apply
Be honest with yourself in answering the questions.  It’s not about getting the maximum scores – although if your do score highly (under 20) then that’s great – you’re doing the right things.

The main thing is to identify the areas that you are weak on so you can work on filling the gaps and putting theory into practice.

Source(s)/Reference(s)
· www.thensmc.com



	DO I THINK LIKE A SOCIAL MARKETER? - CHECKLIST

	Question
	Rate yourself on a scale of 1 to 5
1 = strong / 5 = weak
The extent I do this

	
	In theory
	In practice

	I start by trying to get as full a picture of the everyday lives and concerns of the audience I am addressing
	
	

	I invest time and effort in seeking to understanding the reasons why people do what they do and try to develop deeper insights about what moves and motivates them
	
	

	I avoid blanket ‘one size fits all’ approaches and look at different ways that I can target and segment my audience – so I can tailor my approach more effectively 
	
	

	I make sure I set measurable behavioural goals and use these to guide development throughout with stages that are realistic and achievable for the audience concerned
	
	

	I spend time really looking at what I am offering to people (to encourage and motivate behaviour), the rewards that they will get, and ensure these are something that they value (and not just something I value)
	
	

	I spend time trying to understand exactly what the competition is in relation to the relevant behaviour and consider ways to tackle this
	
	

	I look at the individual in their wider social context and work to address the factors that lie outside of their immediate control but which may direct affect their behaviour
	
	

	I work to ensure that all systems and services put in place for people are easily and readily accessible to them and where ever possible are fun and easy to be involved with, and wherever possible have social benefits too
	
	

	Where I need to communicate things to people I check to make sure this is in a style, language and tone that is understood and appreciated by them
	
	

	I always reflect on what I do and don’t assume because something may have worked for one audience it will automatically work for another
	
	

	I always measure the ultimate success of what I do by the extent to which it influences what people actually do (rather than just what they might know or believe)
	
	

	Total scores
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