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FOLLOW-UP COMMITMENT – NEXT STEPS

Purpose

To make sure that the learning gained during the process and the evaluation is put to good use.

It is an opportunity to reflect, learn, strengthen relationships and re-energise.

Helping to sustain stakeholder involvement is one of the most important aspects of the follow-up stage and will be central to any ongoing intervention activity.
How to use or apply

Log who has committed what and by when.

Source(s)/Reference(s)
Change4Life and Social Marketing - A Hands on Guide to Planning, Developing and Evaluating your Change4Life Social Marketing Project, developed by Brilliant Futures
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