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FOLLOW-UP STAGE CHECKLIST 

Purpose

In the following-up stage it is important that those involved reflect, learn and forward plan in light of the evaluation of the intervention.
How to use or apply 
Use the list to check that you have sufficiently carried out the intervention evaluation follow-up.

Assemble and take stock of the evaluation material and all other learning and views of the core team and others who have been closely involved.

Convene a follow-up meeting with the core team and key partners to review, reflect and forward plan.

Try not to rest on your laurels and to recognise the importance of maintaining and sustaining the good things that you have achieved.

It is important to think beyond a simple notion of ‘behaviour change’ and consider the bigger challenge of establishing and sustaining behaviour over time.

Try and ensure that the follow-up stage generates some kind of action.
Source(s)/Reference(s)
· French, J., Blair-Stevens, C., McVey, D. And Merritt, R. (2009). Social marketing and public health theory and practice, pp. 241
	Have I...
	Comments/notes

	Captured the learning and made this more readily available to others in the form of a report?
	

	Reported back the results and implications to managers and funders?
	

	Distributed the report to all the people who helped deliver the intervention?
	

	Fed back the results to the target group (e.g. via meetings, the media etc.)
	

	Provided opportunities to brief other interested parties and stakeholders on the work to date? (e.g. professional associations, academics, etc.)
	

	Distributed the evaluation report to all interested stakeholders?
	

	Considered the intended and unintended consequences of the intervention?
	

	Considered ways to further extend or roll out the intervention to increase its impact?
	

	Directly thanked and showed appreciation to (personally and/or in writing) all those stakeholders who have contributed?
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