[image: ][image: ]




MAPPING MOTIVATIONS FOR BEHAVIOUR


Purpose
Use this tool to establish the reasons why people engage in the desired and problem behaviours. You might find it useful to consider this at a number of levels.

How to use or apply 
For your target/segmented audience detail the motivating factors for the desired and problem behaviours.

Source(s)/Reference(s)
· www.thensmc.com
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	Motivating Factor
	Desired Behaviour
e.g. smoking cessation
	Problem Behaviour
e.g. smoking

	Physiological
	Good health/fear of illness
	Nicotine dependency/stress relief/pleasure


	Social
	Impact of passive smoking/being an outcast
	Social pressure/being one of the group.


	Psychological
	Self esteem at giving up a powerful addiction.
	Part of one’s self concept/image.
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