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PROPOSITION CHECKLIST
Purpose

To ensure you develop a proposition or offer that is valued by your target audience.

How to use or apply

Use as a checklist to test the value of your proposition.

Source(s)/Reference(s)

· www.thensmc.com
	Proposition Checklist
	(

	1. Has the proposition been developed based on clear audience / customer insights?
	

	2. Are there different propositions tailored to different needs and contexts of different audience segments?
	

	3. Does the proposition clearly articulate what’s in it for the customer(s) or society as a whole?
	

	4. Is it clear that the proposition is not simply a restatement of the intervention aims or policy goals?
	

	5. Is it clear how the proposition will address or counter competition for the time and attention of the audience?
	

	6. Is the proposition simple and straight forward to understand? (ie: a single line) 
	

	7. Is the proposition in everyday language?
	

	8. Have those who need to follow up or contribute to components of the intervention been briefed and understand the reasons for the proposition?
	

	9. Are pre-testing plans in place for intervention components that have been developed based on the proposition?
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