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COMMON COMMUNICATION ROUTES
Purpose

Communicating your results is an opportunity for you to get valuable feedback from others on what you have learned and the conclusions you have drawn.
How to use or apply

When planning how you will communicate the results of your evaluation, think about your audiences and the most appropriate channels to use to get this information to them.  For example, what would be the best way to influence decision-makers?

Note that communicating the findings does not have to follow a formal process.
Source(s)/Reference(s)

· French, J., Blair-Stevens, C., McVey, D. And Merritt, R. (2009). Social marketing and public health theory and practice, pp. 243-244
	Routes to communicating findings

	· Face-to-face meeting with stakeholders

· Distributing reports
· Attempting to get results on local or national news
· Writing up evaluation in relevant journals, read by your audience
· Contributing to existing knowledge-sharing systems, such as the NSMC ‘Showcase’ database
· Oral reports to internal groups
· One-to-one briefings to community groups
· Non-technical written report for external use
· Newsletter features
· Press release/feature
· Web cast/news item
· Radio/television interview
· Seminar or conference presentation, workshops, or posters
· News item/article for professional journal
· Case study write-up and publication
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