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ESTABLISHING BEHAVIOURAL PATTERNS


Purpose
The purpose of this tool is to help consider the potential patterns of behaviour with different audiences and groups.  It recognises that behaviours can vary over time.

How to use or apply
 It can be helpful to start generally to get a broad picture. However it is of most value when dealing with specific groups or segments of the population, as different patterns can exist for the same behaviours in different groups.  

The key questions to ask are:
 
· What do we know about how a particular behaviour varies over different time periods? 
· What patterns can be identified?


Source(s)/Reference(s)
· www.thensmc.com
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LIFETIME – LIFECOURSE  

Pre-birth    Baby         Young child  Older child    Teenage Young adult                             Middle age          	             Early retirement         Older age
	
Pre

	
0-4
	
5-9
	
10-12
	
13-17
	
18-20
	
20’s
	
30’s
	
40’s
	
50’s
	
60’s
	
70’s
	
80+


(note: illustrative age groups only) 

	Behaviour:          

	Timeframe
	Behavioural pattern

	DAY/24hr
	Describe what is believed to be the key pattern over this period 
Are there particular times / periods when the behaviour is more – or less – likely? 
How can this be further tested? What other work needs to be done to test how robust this understanding is?


	WEEK
	Describe what is believed to be the key pattern over this period 
Are there particular times / periods when the behaviour is more – or less – likely? 
How can this be further tested? What other work needs to be done to test how robust this understanding is?


	YEAR
	Describe what is believed to be the key pattern over this period 
Are there particular times / periods when the behaviour is more – or less – likely? 
How can this be further tested? What other work needs to be done to test how robust this understanding is?


	LIFETIME
	Describe what is believed to be the key pattern over this period 
Are there particular times / periods when the behaviour is more – or less – likely? 
How can this be further tested? What other work needs to be done to test how robust this understanding is?
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